Organizational Communication Networks
17:194:534
Fall 2019

Instructor:

Dr. Katherine Ognyanova

Email:

katya.ognyanova@rutgers.edu

Office:

SDW 302 (Simeon De Witt Building, 185 College Ave.)

Office Hours:

Tuesday 5:00pm-6:00pm and by appointment

Course Time:

Tuesday, 6:20pm-9:00pm

Course Room:

CI 101 (SC&I Building, 4 Huntington Street)

Course Website:

sakai.rutgers.edu

Course Mailing List:

mcm534-2019@sakai.rutgers.edu

Course Description
This course will cover theory, concepts, methods, and analysis for understanding
and applying social networks to organizational contexts.

Learning Objectives
Upon the successful completion of this course, students should be able to:
•
•
•
•
•
•

Use networks as a theoretical framework for research
Use network analysis as a research technique (e.g., gather data,
represent and analyze the data, identify relevant concepts, etc.)
Explain how network concepts apply to theories or topics of interest
Analyze relationships in terms of social networks and organizations
Synthesize organizational and network theories and concepts
Use software tools to manage network data and conduct network analysis
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Required Readings
There is no required textbook for this class. All readings are available on the course’s Sakai
website (sakai.rutgers.edu). Log in using your Rutgers NetID, navigate to the course site, and
browse the Course Readings page. The reading materials for each week of class are also listed in
the Course Outline section of this syllabus.

Required Software
Students are required to bring their laptops to class or coordinate with the instructor in the
beginning of the term if they will need access to a school-provided laptop. This class includes
hands-on network analysis exercises that will teach participants to recognize and interpret
important concepts and metrics.
To complete the in-class and homework assignments, you need to register a free account at
RStudio Cloud. There is no other software you need to install -- but the following programs are
available to download for people who would like to have copies on their personal machines. The
following software is free or has a free basic version for non-commercial use:
•

R: powerful platform for data analysis. (cran.r-project.org)

•

RStudio: a user-friendly interface for R (www.rstudio.com)

•

NodeXL: Excel add-on for network analysis, Windows-only (smrfoundation.org/nodexl)

•

Gephi: advanced software for network visualization (www.gephi.org)

Contact Information
Do not hesitate to contact me if you have questions, ideas, problems, or concerns related to this
course. The most reliable way to reach me is by emailing katya.ognyanova@rutgers.edu. Please
include “SCI 534” in the e-mail subject – that ensures I can identify your message as related to
this class and give it appropriate attention.
My office hours are held in SDW 302 (Simeon De Witt Building, 185 College Ave), on Tuesday,
5pm-6pm. I encourage you to stop by for a chat at least once during the semester. If you are unable
to meet during that time, you can email me, or come talk to me after class if you would like to
schedule an appointment.

Course Attendance
You are expected to attend all classes. If you need to miss a class, use the Rutgers University
absence reporting website (sims.rutgers.edu/ssra) to indicate the date and reason for your
absence. The system will automatically send me an email. If you are unable to attend classes for
longer than one week, you should contact a dean of students who can help verify your
circumstances. University policy excuses absences due to religious observance or participation
and permits students to make up work missed for that reason. You should notify me at least two
weeks in advance if you are unable to come to class or take an exam due to religious observance.
On occasion, the university may have to cancel classes due to inclement weather. To check if
classes are canceled, visit campusstatus.rutgers.edu or call 732-932-7799.
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Course Requirements and Evaluation
Participation (200 points)
In this course, we will work together to review and examine critical key questions and themes
related to the analysis of organizational networks. Much of the class will be discussion-based,
with limited lecturing from me covering key points. Everyone is expected to be active in
contributing to the conversations we will have in class. You should read all the required materials
carefully and thoroughly, reflect critically on their strengths and weaknesses, identify their key
points, and be prepared to discuss them. Not only the frequency, but also the quality of your
contributions will be considered.

Reading reflection (200 points)
Each week after you complete the required readings, you should write a brief reflection on one
or more of them and share it with the class. Your writing should demonstrate original thinking
rather than simply provide a summary of the readings.
The assignment should be submitted by e-mail by the end of the day on Monday of each week.
We will use a Sakai mailing list: send your reading reflections to mcm534-2019@sakai.rutgers.edu.
Each reading reflection should be at least 250 words long. If some of your classmates have shared
their reading reflections before you submit yours, I encourage you to respond to the points they
have made. At the end of your reading reflection, you should include:
(1) At least one thoughtful question you have that was provoked by the readings.
(2) At least one concept (a new term, new idea, a theory, or a finding) that you are
interested in discussing further in class.
To get the full 200 points for these assignments, you need to submit on time at least 10 reading
reflections (worth 20 points each) that show critical thinking about the theories and themes
examined in this class. Emails will only contribute to the reading reflection grade if they are sent
out by the end of the day on Monday of the respective week (so you cannot, for instance, send all
of them in the last week of class).

Class assignments (250 points)
The class will include five hands-on assignments asking students to conduct network analysis
and interpret the results. The assignments should be submitted using RStudio Cloud. For each
assignment, students will be asked to analyze network data and answer questions about its
structure and meaning. Submissions should include not only the analysis, but also an explanation
of each step in the process as well as the final result.
Each assignment is due a week after it has been discussed in class. A complete and correct
assignment that has been submitted on time will receive 50 points. Late assignments will receive
a maximum of 40 points. The last day students can submit late assignments (which will incur the
10-point penalty) will be December 1.
You are welcome to discuss the assignments with classmates or ask for pointers from the
instructor. Once you understand what needs to be done and how to do it, you have to complete
each assignment on your own. Remember that consulting with peers is encouraged -- but copypasting other people’s work is considered a serious violation of academic integrity.
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Final group project (350 points)
For the final project, students will work in groups of 3-5 people depending on class size. The
groups will collect and analyze network data, write a final paper, and present it in class. Each
group will read one of the other group’s papers and provide feedback on it. The final revised
papers should be submitted through Sakai by December 17.
Each group will select one or more organizations and collect social media network data about
them using tools covered in class. For example, you can focus on a news organization, identify
journalists and editors on Twitter, and examine the structure of their network. Or, you can select
a non-profit organization and study the network structure of the conversations on their Facebook
page. Another example might be a study that looks at a large international corporation and
compares the YouTube networks of its US and China subsidiaries. The readings assigned for this
class will give you further ideas about appropriate topics and subjects.
Your research questions and/or hypothesis should build on network concepts and ideas
discussed in class. You can focus on topics related to network structure, social tie formation, social
capital, social contagion, knowledge transfer, etc. Groups should use network analytical tools and
techniques to analyze their data, answer their research questions, or test their hypotheses.
Components of the paper
The final paper should contain the following sections:
(1) Introduction and theoretical background, including a thorough overview of
relevant research (going beyond just the articles we read in class).
(2) Research questions and hypotheses. You should provide a strong theoretical
justification for each hypothesis and discuss possible answers for the research
questions based on previous studies.
(3) Method section, including a detailed description of the data and the analytical
procedures used to examine it.
(4) Results section, outlining the findings of the study and describing how the analysis
has answered the research questions and tested the hypotheses of the study.
For each hypothesis, you should report whether it was supported or not.
(5) A conclusion that summarizes the key findings and highlights their implications.
In that section, you should also discuss potential challenges and limitations of the
study, as well as directions for future research.
(6) A bibliography containing the full list of references cited in the paper.
Formatting and style requirements
(1) Paper format
The final version of the paper should be double-spaced, using a 12-point font with a 1inch margin on all sides. You do not need a title page, but you should include a title and
the names of all authors. The paper should be at least 20 pages long.
(2) Writing quality and organization
The paper should be clearly and logically organized. The text should flow smoothly and
demonstrate an excellent writing style. Be sure to carefully proofread each draft of your
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paper and confirm that it is clearly written, grammatically correct, and free of spelling
errors.
(3) References and bibliography
Each paper should include at least 20 citations to academic works. The citations and
bibliography should be formatted in APA style (one place where you can learn more about
it is the Purdue Online Writing Lab). You can use a free citation manager to store and
format citations – I recommend www.zotero.com.
(4) Use of sources and quotes
Do not include long quotes in your paper. When you want to discuss someone else’s ideas,
summarize them in your own words. Be sure to always give the author credit by adding
a reference to their work.
You should never copy and paste text from a paper, an online source, or a classmate’s
work. Read carefully, summarize, and name the source. Doing anything else can be
considered a breach of academic integrity and have serious consequences. Note that the
final papers will go through a plagiarism detection software. It highlights and records all
such problems, which are then reported to the school.
Schedule and submission
The work on the final project will begin relatively early in the semester and there will be many
chances to get feedback along the way. We will dedicate class time to discussing the projects,
generating ideas, and troubleshooting problems. Key dates during the semester include:
•

Week 4, September 24: Discussing teams and potential projects. After the discussion, each
team should create a Google document and use it to brainstorm paper ideas. The links to
those documents should be shared with everyone in class via the course mailing list.

•

Week 6, October 8: Teams should have a preliminary idea about the project they want to
pursue: the organizations, networks, and potential research questions. We will discuss
those ideas in class, groups will receive feedback from the instructor and peers.

•

Week 8, October 22: Teams should have a preliminary data collection strategy. We will
discuss those in class, and (if needed) dedicate additional time to conducting preliminary
data collection and evaluation.

•

Week 10, November 5: Teams should have collected data and have a preliminary data
analysis ready. We will discuss how the data analysis fits the theory, answers the research
questions, and tests the hypotheses of the study.

•

Week 12, November 19: Teams should have completed the first draft of their research
papers. Each team will be assigned to read the paper of another group and provide
thoughtful feedback on the theory, analysis, and results of the study.

•

Week 14, December 3: Peer feedback due (through comments on Google docs).

•

Week 15, December 10: Project presentations due in class. Each presentation should be 30
minutes long and provide a detailed overview of the project. You can use slides if you
wish, but you do not have to turn them in. Each presentation will be followed by
comments and questions from the instructor and class participants.
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•

Week 16, December 17: Final paper submission due. Each team should turn in a revised
and polished version of their paper, clean of edits and comments. Those copies should be
uploaded to Sakai by the end of the day on 12/18. Late papers will not be accepted.

Grade Breakdown & Scale
A and B grades in this course are reserved for outstanding work. To get a high grade, students
need to participate actively in class, be thorough and careful in assignments, and demonstrate
excellent understanding of the subject, critical thinking, and originality in their work.
The grade breakdown is as follows:
Class participation

200 points

Reading reflections

200 points

Class assignments

250 points

Group project:
Final paper
Presentation
Peer feedback
Total:

250 points
50 points
50 points
1000 points

The final grade will be awarded according to the following scale:
A

900-1000 points

B+

850-899 points

B

800-849 points

C+

750-799 points

C

700-749 points

D

600-699 points

F

Below 600 points

Grade appeals
You can appeal individual assignment grades in writing up to 5 days after the grades are
announced. In order to be reviewed, your appeal has to be submitted over e-mail. If you have
concerns about your course grade, schedule an appointment with me as early as possible during
the semester to discuss it. Once the course grades are announced, they are final and will only be
changed in case of an error in the computation of the student’s score.

Academic Integrity
You are required to complete your own assignments and always acknowledge the sources of
contributions, materials, quotes, and ideas that you did not develop yourself. The consequences
of scholastic dishonesty in this class and at Rutgers University in general are very serious. For
more details, consult the University’s academic integrity policy. Any violation will at a minimum
result in no credit earned for the assignment in question. Serious violations of academic integrity
may prevent students from completing the course or their academic program.
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If you have questions about issues related to plagiarism or academic integrity, do not hesitate to
contact me.

Accommodation
This course will accommodate any student in need of assistance. Students with documented
disabilities who need accommodations should contact the Rutgers Disabilities Services Office (see
disabilityservices.rutgers.edu for details). You can also speak with a SC&I adviser by visiting the
Office of Student Services in the SC&I Building, Room 214 or calling them at 848-932-7500 (dial 2
as your menu choice). Please contact me with information about the requested assistance and
present your Letter of Accommodation as early in the semester as possible.

Additional Resources
The university offers a number of resources that you can access if needed:
•

For additional tutoring, training, or writing help, visit the Rutgers Learning Center
(online at rlc.rutgers.edu`) and the Writing Center (plangere.rutgers.edu).

•

If you need a consultation on research materials and ways to find them, you can
contact the Rutgers University subject specialist librarian for communication.

•

If you need help with class schedule or registration, visit the Student Services Office
located in CI 214, and online at comminfo.rutgers.edu/student-services/contact-us.html.

•

The SC&I IT Services can help you with various technological problems. You can find
them in CI 120, by phone at 848-932-5555, or by email at help@comminfo.rutgers.edu.

•

If you encounter problems with Sakai, you can contact the help desk at sakai@rutgers.edu
or call them at 848 445 8721 between 8am-6pm on Monday through Friday.

•

Student wellness services are available to you at Rutgers. You can contact CAPS for
mental health support at rhscaps.rutgers.edu or by phone at 848 932 7884. Free and
confidential peer counselling is available from Scarlet Listeners at 732 247 5555.

•

The Office for Violence Prevention and Victim Assistance provides confidential crisis
intervention, counseling, and advocacy for victims of sexual and relationship violence.
You can reach VPVA at vpva.rutgers.edu and 848 932 1181.

•

The Office of Disability Services can be reached for help with accommodation and
facilities for students with disabilities at ods.rutgers.edu, or by phone at 848 445 6800.

•

On occasion, the university may have to cancel classes due to inclement weather. To check
if classes are canceled, visit campusstatus.rutgers.edu or call 732-932-7799.
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Course Outline
The course schedule is subject to change: materials may be added or replaced during the semester.
If that happens, the changes will be reflected on Sakai and announced in class or over email.
______________________________

Week 1 – September 3
Introductions, course and syllabus review
•

Introduction to your instructor and classmates.

•

Description of the course and overview of the covered material.

•

Discussion of course policies, requirements, and student evaluation.

•

Introduction to relevant research tools and information resources.

•

Introduction to software platforms and their use for data analysis.
______________________________

Week 2 – September 10
Foundations of organizational networks
Uzzi, B., & Dunlap, S. (2005). How to Build Your Network. Harvard Business Review, 10.
Brass, D. J., Galaskiewicz, J., Greve, H. R., & Tsai, W. (2004). Taking stock of networks and
organizations: A multilevel perspective. Academy of Management Journal, 47(6), 795–817.
Green, H. D., & Wasserman, S. (2015). Network Analysis: A Definitional Guide to Important
Concepts. Network Analysis, 35.
Kilduff, M., & Tsai, W. (2003). Ch.2 Understanding Social Network Research. In Social Networks
and Organizations. Thousand Oaks, CA: SAGE Publications.
Kitts, J. A. (2014). Beyond Networks in Structural Theories of Exchange: Promises from
Computational Social Science. In S. R. Thye & E. J. Lawler (Eds.), Advances in Group
Processes (Vol. 31, pp. 263–298).
______________________________
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______________________________

Week 3 – September 17
Relationships and social capital
Burt, R. S. (2005). Ch.1 The Social Capital of Structural Holes. In Brokerage and closure: An
introduction to social capital. New York, NY: Oxford University Press.
Lin, N. (2008). A network theory of social capital. In D. Castiglione, J. W. van Deth, & G. Wolleb
(Eds.), The Handbook of Social Capital. New York, NY: Oxford University Press.
Jackson, M. O. (2019). Ch.2 Power and influence: Central positions in networks. In The Human
Network: How Your Social Position Determines Your Power, Beliefs, and Behaviors. New York:
Pantheon.
Krackhardt, D. (1999). The ties that torture: Simmelian tie analysis in organizations. Research in
the Sociology of Organizations, 16(1), 183–210.
Wasserman, S., & Faust, K. (1994). Ch.5 Centrality and Prestige. In Structural Analysis in the
Social Sciences: Vol. 8. Social Network Analysis: Methods and Applications. New York, NY:
Cambridge University Press.
______________________________

Week 4 – September 24
Tie formation mechanisms
Due: Discussion of groups and potential projects in class.
Kilduff, M., & Tsai, W. (2003). Ch.3 Is There Social Network Theory? A Critical Examination of
Theoretical Foundations. In Social Networks and Organizations. Thousand Oaks, CA:
SAGE Publications.
McPherson, M., Smith-Lovin, L., & Cook, J. M. (2001). Birds of a Feather: Homophily in Social
Networks. Annual Review of Sociology, 27(1), 415–444.
Rivera, M. T., Soderstrom, S. B., & Uzzi, B. (2010). Dynamics of Dyads in Social Networks:
Assortative, Relational, and Proximity Mechanisms. Annual Review of Sociology, 36(1), 91–
115.
Tasselli, S., Kilduff, M., & Menges, J. I. (2015). The Microfoundations of Organizational Social
Networks: A Review and an Agenda for Future Research. Journal of Management, 41(5),
1361–1387.
Wasserman, S., & Faust, K. (1994). Ch.6 Structural Balance and Transitivity. In Structural
Analysis in the Social Sciences: Vol. 8. Social Network Analysis: Methods and Applications.
New York, NY: Cambridge University Press.
______________________________
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______________________________
Week 5 – October 1
Global network structure
Uzzi, B., & Spiro, J. (2005). Collaboration and Creativity: The Small World Problem. American
Journal of Sociology, 111(2), 447–504.
Lerman, K., Yan, X., & Wu, X.-Z. (2016). The “Majority Illusion” in Social Networks. PLOS ONE,
11(2), e0147617. For a less technical summary, check out this Washington Post news
article.
Easley, D., & Kleinberg, J. (2010). Ch. 2 Graphs. In Networks, Crowds, and Markets: Reasoning
About a Highly Connected World.
Valente, T. W. (2010). Ch.8 Network-Level Measures. In Social Networks and Health: Models,
Methods, and Applications. New York, NY: Oxford University Press
Borgatti, S. P., Everett, M. G., & Johnson, J. C. (2013). Ch.9 Characterizing whole networks. In
Analyzing Social Networks. Los Angeles: SAGE Publications.
______________________________

Week 6 – October 8
Network data collection
Due: Project idea (brief outline in Google doc, discussion in class)
Knoke, D., & Yang, S. (2008). Data Collection. In Social Network Analysis. Thousand Oaks, CA:
Sage Publications.
Borgatti, S. P., Everett, M. G., & Johnson, J. C. (2013). Ch.4 Data collection. In Analyzing Social
Networks. Los Angeles: SAGE Publications.
Zwijze-Koning, K. H., & de Jong, M. D. T. (2005). Auditing Information Structures in
Organizations: A Review of Data Collection Techniques for Network Analysis.
Organizational Research Methods, 8(4), 429–453.
Marsden, P. V. (2014). Survey Methods for Network Data. In J. Scott & P. Carrington, The SAGE
Handbook of Social Network Analysis (pp. 370–388).
Hogan, B. (2017). Online Social Networks: Concepts for Data Collection and Analysis. In N. G.
Fielding, R. M. Lee, & G. Blank, The SAGE Handbook of Online Research Methods. London,
UK: Sage Publications.
______________________________
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______________________________

Week 7 – October 15
Network data visualization
Healy, K. (2018). Ch.1 Look at Data. In Data Visualization: A Practical Introduction. Princeton, NJ:
Princeton University Press.
Fox, P., & Hendler, J. (2011). Changing the Equation on Scientific Data Visualization. Science,
331(6018), 705–708.
Pfeffer, J. (2017). Visualization of Political Networks. In The Oxford Handbook of Political Networks.
New York, NY: Oxford University Press
Foucault Welles, B., & Meirelles, I. (2015). Visualizing Computational Social Science: The
Multiple Lives of a Complex Image. Science Communication, 37(1), 34–58.
Tay, L., Ng, V., Malik, A., Zhang, J., Chae, J., Ebert, D. S., … Kern, M. (2018). Big Data
Visualizations in Organizational Science. Organizational Research Methods, 21(3), 660–688.
______________________________

Week 8 – October 22
Organizations and online networks
Due: Data collection strategy, discussion in class.
Lazer, D., & Radford, J. (2017). Data ex Machina: Introduction to Big Data. Annual Review of
Sociology, 43(1), 19–39.
Saffer, A. J., Yang, A., Morehouse, J., & Qu, Y. (2019). It Takes a Village: A Social Network
Approach to NGOs’ International Public Engagement. American Behavioral Scientist,
0002764219835265.
Weber, M. S., & Monge, P. (2011). The Flow of Digital News in a Network of Sources,
Authorities, and Hubs. Journal of Communication, 61(6), 1062–1081.
Weber, M., Ognyanova, K., & Kosterich, A. (2017). Imitation in the quest to survive: Lessons
from news media on the early Web. International Journal of Communication, 11, 1–25.
Dubois, E., & Gaffney, D. (2014). The Multiple Facets of Influence: Identifying Political
Influentials and Opinion Leaders on Twitter. American Behavioral Scientist, 58(10), 1260–
1277.
______________________________
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______________________________

Week 9 – October 29
Tie strength and its consequences
Easley, D., & Kleinberg, J. (2010). Ch.3 Strong and Weak Ties. In Networks, Crowds, and Markets:
Reasoning About a Highly Connected World.
Brashears, M. E., & Quintane, E. (2018). The weakness of tie strength. Social Networks, 55, 104–
115.
Park, P. S., Blumenstock, J. E., & Macy, M. W. (2018). The strength of long-range ties in
population-scale social networks. Science, 362(6421), 1410–1413.
Valenzuela, S., Correa, T., & Gil de Zuniga, H. (2018). Ties, Likes, and Tweets: Using Strong and
Weak Ties to Explain Differences in Protest Participation Across Facebook and Twitter
Use. Political Communication, 35(1), 117–134.
Levin, D. Z., Walter, J., & Murnighan, J. K. (2010). Dormant Ties: The Value of Reconnecting.
Organization Science, 22(4), 923–939.

______________________________

Week 10 – November 5
Influence and social contagion
Due: Preliminary data analysis, share on RStudio Cloud and discuss in class.
Centola, D. (2019). The Truth About Behavioral Change. MIT Sloan Management Review.
Jackson, M. O. (2019). Ch.8 The influence of our friends and our local network structures. In The
Human Network: How Your Social Position Determines Your Power, Beliefs, and Behaviors.
New York: Pantheon.
Guilbeault, D., Becker, J., & Centola, D. (2018). Complex Contagions: A Decade in Review. In S.
Lehmann & Y.-Y. Ahn (Eds.), Complex Spreading Phenomena in Social Systems: Influence
and Contagion in Real-World Social Networks (pp. 3–25).
Rogers, E. (2003). Diffusion Networks. In R. Cross, A. Parker, & L. Sasson (Eds.), Networks in the
Knowledge Economy. New York: Oxford University Press.
Barsade, S. G., Coutifaris, C. G. V., & Pillemer, J. (2018). Emotional contagion in organizational
life. Research in Organizational Behavior, 38, 137–151.
______________________________
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______________________________

Week 11 – November 12
Network perception and its outcomes
Kilduff, M., & Krackhardt, D. (2008). Ch.2 A Network Approach to Leadership. In Interpersonal
Networks in Organizations: Cognition, Personality, Dynamics, and Culture. Cambridge, UK:
Cambridge University Press.
Brands, R. A. (2013). Cognitive social structures in social network research: A review. Journal of
Organizational Behavior, 34(S1), S82–S103.
Neal, J. W., Neal, Z. P., & Cappella, E. (2016). Seeing and being seen: Predictors of accurate
perceptions about classmates’ relationships. Social Networks, 44, 1–8.
Simpson, B., Markovsky, B., & Steketee, M. (2011). Power and the perception of social networks.
Social Networks, 33(2), 166–171.
Kilduff, M., Crossland, C., Tsai, W., & Krackhardt, D. (2008). Organizational network
perceptions versus reality: A small world after all? Organizational Behavior and Human
Decision Processes, 107(1), 15–28.
______________________________

Week 12 – November 19
Network disruption and innovation
Guest lecture by Dr. Marya Doerfel. Readings for that week may change, so check Sakai!
Due: First draft of the paper completed.
Doerfel, M. L., Chewning, L. V., & Lai, C.-H. (2013). The Evolution of Networks and the
Resilience of Interorganizational Relationships after Disaster. Communication
Monographs, 80(4), 533–559.
Doerfel, M. L., Lai, C.-H., & Chewning, L. V. (2010). The Evolutionary Role of
Interorganizational Communication: Modeling Social Capital in Disaster Contexts.
Human Communication Research, 36(2), 125–162.
Srivastava, S. B. (2015). Intraorganizational Network Dynamics in Times of Ambiguity.
Organization Science, 26(5), 1365–1380.
Lungeanu, A., & Contractor, N. S. (2015). The Effects of Diversity and Network Ties on
Innovations: The Emergence of a New Scientific Field. American Behavioral Scientist,
59(5), 548–564.
Tortoriello, M., McEvily, B., & Krackhardt, D. (2014). Being a Catalyst of Innovation: The Role of
Knowledge Diversity and Network Closure. Organization Science, 26(2), 423–438.
______________________________
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______________________________

Week 13 – November 26
Thanksgiving week – No class
Enjoy!
______________________________

Week 14 – December 3
Networks and knowledge transfer
Due: Peer feedback ( add as comments on the Google doc).
Barling, J., & Cooper, C. L. (Eds.). (2008). Ch.20 Knowledge Work. In The SAGE Handbook of
Organizational Behavior (1 edition). Los Angeles ; London: SAGE Publications Ltd.
Cross, R., & Borgatti, S. P. (2004). The ties that share: Relational characteristics that facilitate
information seeking. In M. Huysman & V. Wulf (Eds.), Social capital and information
technology (pp. 137–161). Cambridge, MA: MIT Press.
Palazzolo, E. T. (2010). Transactive Memory and Organizational Knowledge. In H. E. Canary &
R. D. McPhee (Eds.), Communication and Organizational Knowledge: Contemporary Issues for
Theory and Practice. New York, NY: Routledge.
Tortoriello, M., Reagans, R., & McEvily, B. (2011). Bridging the Knowledge Gap: The Influence
of Strong Ties, Network Cohesion, and Network Range on the Transfer of Knowledge
Between Organizational Units. Organization Science, 23(4), 1024–1039.
Van Wijk, R., Van Den Bosch, F. A., & Volberda, H. W. (2011). Organizing knowledge in social,
alliance, and organizational networks. In M. Easterby-Smith & M. A. Lyles (Eds.),
Handbook of Organizational Learning and Knowledge Management (2nd Ed., pp. 477–504).
Hoboken, NJ: John Wiley & Sons, Inc.
______________________________

Week 15 – December 10
Project presentations
______________________________

Week 16 – December 17
Final project due
______________________________
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